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Weekly PPG Update 12.12.25

1. Dorset Alert – Watson’s Warning (A Christmas Scam Story)

Margaret typed "KPop singing toy"  into the browser. Her screen erupted with an explosion of colour with flashing banners. "50% OFF! LAST FEW REMAINING!" they seemed to scream at her, lulling her into a hypnotic state. "HURRY - ALMOST SOLD OUT!" She could feel the stress building in her. If she missed this offer her great grandchildren would be devastated. She must act now. Her cursor moved toward the "BUY NOW" button.

Alerted by the flashing screen, Watson's paw shot out, batting her hand away from the mechanical mouse which seemed to be pulling her hand to click. "Watson!" Margaret protested as she came out of a strange trance. The pop-ups disintegrated into the screen like thieves caught in the act.

Frustrated, Margaret tried again, this time using the search function properly. A sponsored link appeared at the top from what appeared to be the official website and she was thankful that her quest was soon to be over and she could get back to resting from her throbbing ankle pain. 

She clicked "Order Now." A payment page loaded asking for her account details. Something nagged at the edge of her consciousness—was that URL exactly right?—but her ankle throbbed insistently. Watson tensed on her lap, his claws giving her a little painful stab. "Ouch, Watson!" Margaret cried, losing the website page. "That's twice now! What's got into you?"

Margaret's front door burst open as Rose was propelled forward by a blast of wind that had taken control of the door. She caught her breath, looked at Margaret's demeanour and asked, “What's up, is your ankle hurting?” 

"No more than usual, but I can feel my stress rising trying to do online Christmas shopping. I feel about to throw my laptop out the window!"

Rose hovered over the laptop, unconsciously stroking Watson, eliciting a satisfying purr as if he knew that help had arrived. "Stop. Think. Fraud. Isn't that the mantra you told me?" She smirked at Margaret, taking off her drenched coat and feeling the kettle, hopeful to warm her hands. “Remember? You said fraudsters use your emotions to make you act quickly.”

The words hit like Rose's wet coat had hit her in the face. Margaret gave a big sigh and realised what she'd been doing. The pressure tactics. The urgency. The too-good prices. "Watson wasn't being a nuisance," she pondered. "He was protecting me." He looked at her with half-closed eyes as if to say, I told you so. 

By now, Rose had made a cup of tea for both of them and gave Watson a treat from Margaret's secret stash, the tin on the side table. "You shouldn't feel embarrassed," said Rose. “Those pop-ups are designed to pressurise you and fake websites look so real these days.” "I bet the URL was probably slightly off. I was in such a rush and felt pressurised to act." Margaret shook her head. “Pain and deadlines are a scammer's dream combination.” 
 
They found the genuine retailer's website - URL verified, secure payment with a padlock icon, no pressure tactics. Margaret completed her order properly this time, Watson now content that he could settle into her lap for a peaceful snooze. 

"Never shopping online in pain again without double-checking everything," Margaret murmured, watching the confirmation email arrive from the genuine retailer. “Even retired detectives need a partner to watch their backs.” Watson's purr rumbled agreement.

Fake Advert Checklist: What to Look For

Carefully planted among sponsored adverts, these fake versions can be very convincing. But there are usually a few clues that an advert isn't genuine, so some signs to look out for including:

Bargain prices on high value items or incredible returns on investments –especially if they're using language designed to hurry you ('Only for 24 hours!' or 'Last few remaining!')
Language designed to panic you – for example, a warning that your device has been infected in an advert for antivirus products
Claims that a product or service (such as a health card or driving licence) can be obtained more quickly or easily than going through official channels
A logo that looks familiar but there's something not quite right about it – for example, the colours are distorted or it's a bit fuzzy
Being encouraged by the advertiser to move away from the official website to complete the transaction
If you click on a link, it takes you to a website that doesn't feel right (perhaps the web address isn't the usual one or the branding looks a bit different)
Celebrities or public figures promoting investments and products they might not normally be associated with
Subtle imperfections in images and videos such as voices not matching up to the visuals or unnatural movements – be wary though, AI material can be difficult to spot with the human eye

Remember: When shopping online, especially when you're tired, in pain, or under time pressure, take a moment to Stop! Think. Fraud. Your instincts – and sometimes your cat – might be trying to tell you something.

1. Urgent call for flu vaccination as Dorset cases climb ahead of the winter holidays

The NHS in Dorset is urging eligible people to come forward for their flu vaccination as cases continue to rise across the region. The call follows new South West figures showing that the NHS is now facing its worst-case flu scenario for December.
Local health teams in Dorset say there is still time to get protected before the festive period, when flu spreads easily among families and in busy indoor settings.
People who can get a free NHS flu vaccination include adults aged 65 and over, pregnant women, people with certain long-term conditions, children, and frontline health and social care staff.
Eligible people can book a flu vaccination through the NHS App or online. There are walk-in clinics in Bournemouth, Wareham and Weymouth next week, and many local pharmacies are also running walk-in clinics as well as booked appointments. People can also contact their GP surgery. Some local pharmacies can also vaccinate 2–3-year-olds with the nasal spray.
Clear, local information is available at: www.staywelldorset.nhs.uk/vaccinations/flu/

1. Communities against Cancer (attachment)

We are reaching out to promote the Communities Against Cancer initiative to voluntary, community, and social enterprise (VCSE) organisations across Dorset.This project is designed to raise awareness about cancer prevention, early signs and symptoms, and where to seek medical advice. Early diagnosis can significantly improve treatment options and outcomes, yet awareness remains low in some communities due to language, cultural, or social barriers.

By sharing this opportunity, you can help us reach under-served communities and encourage individuals to attend screenings, consult their GP, and feel more comfortable discussing cancer.

What’s on offer?
1. Grants of up to £2,500 for VCSE organisations to deliver cancer awareness activities
1. Free resources and guidance to support local engagement
1. A chance to make a real impact on health outcomes in communities across Dorset

Find out more:
We are hosting free online workshops on the following dates for organisations interested in finding out more:
1. Tuesday, 16 December, 12:00–2:00 pm
1. Wednesday, 28 January, 11:00 am to 12:30 pm

For further details, please visit the project webpage or contact the Communities Against Cancer team at cac@actionhampshire.org.

1. Updates from Dorset VCSA

Dear Partners

As ever, our aim is to keep Dorset’s voluntary and community sector informed and connected — and we’d be very grateful if you could feature the following updates in your next newsletter or e‑letter to help us reach more groups, organisations, and individuals across the county (or circulate this email further through VCS contacts and colleagues).

This week’s VCSA news and updates topic include:

✨ Adam’s Blog: Reflecting on Our Four Pillars – And A Heartfelt Thank You
🩺 Dorset Health & Wellbeing Board – Key Updates for VCSE Partners
📊 What Is Strategic Commissioning – And Why It Matters
🌟Neighbourhoods That Care: The VCSE at the Heart of Local Health

All of these articles have also been shared via our social media channels (Facebook and LinkedIn), so please do feel free to repost or circulate further within your own networks.

Thank you, as always, for your continued support in amplifying the voice of the sector. Together we can ensure these opportunities and insights reach as many people as possible.

---------------------------------------------------------------------------------------------------------------------

Adam's blog: Reflecting on Our Four Pillars – And A Heartfelt Thank You

As 2025 draws to a close, Dorset’s voluntary, community, and social enterprise sector has much to celebrate. Over the past months, Adam’s Blog has explored the Dorset VCSA’s four key pillars—Collaboration, Communication, Representation, and Resilience—each brought to life by the dedication and spirit of our local organisations and partners. This final piece of the year shifts from strategy to gratitude, recognising the collective effort that has strengthened our shared voice and deepened trust across the sector.

Looking ahead to 2026, the focus remains on building momentum: more inclusive communications, more opportunities for collaboration, and more stories that showcase the power of Dorset’s VCS/VCSE community. Whether you’re taking a well‑earned festive break or supporting your communities through the winter season, Adam’s latest blog offers a heartfelt thank you and a hopeful message for the year to come. 

🌟 Read the full blog here. 

---------------------------------------------------------------------------------------------------------------------

Dorset Health & Wellbeing Board (meeting 19th November 2025) – Key Updates for VCSE Partners

At the November meeting of the Dorset Health & Wellbeing Board, members reviewed progress across the FutureCare programme, safeguarding, community pharmacy, and the Better Care Fund. For the voluntary and community sector, the takeaways are clear: prevention, home support, befriending, and advocacy remain central to system success. With hospital discharge delays still the biggest risk, VCSE organisations continue to play a vital role in helping people recover safely at home, spotting safeguarding concerns early, and amplifying access to local pharmacy services.

The Board recognised strong progress—fewer people moving into care homes after hospital stays, improved reablement outcomes, and better use of community hospitals—but stressed that reducing discharge delays is critical to patient benefit and financial sustainability. For VCSE partners, this means continued alignment with reablement, safeguarding vigilance, and community‑based support. Adam’s full blog unpacks the detail, including financial pressures, programme reset actions, and what’s next for 2026. 

🌟 Read the full snapshot here.

---------------------------------------------------------------------------------------------------------------------

What Is Strategic Commissioning – And Why It Matters

Strategic commissioning is the new way the NHS will plan, fund and shape health and care services from 2026 onwards. Instead of focusing on short-term contracts, it looks at long-term population health, prevention, community-based care and tackling inequalities.

Integrated Care Boards (ICBs) will use data, lived experience and neighbourhood insight to decide what services are needed, where, and for whom. Funding will increasingly follow prevention, early intervention, and community-based solutions rather than hospital demand.

For the voluntary and community sector, this creates major opportunities to:
1. Shape neighbourhood health
1. Lead prevention and early help
1. Deliver community-embedded services
1. Influence long-term commissioning decisions
Strategic commissioning confirms that VCSE organisations are essential partners in building healthier communities and reducing inequalities across Dorset.

🌟 Read the full snapshot here.

---------------------------------------------------------------------------------------------------------------------

Neighbourhoods That Care: The VCSE at the Heart of Local Health

A new 3-part webinar series from Dorset VCSA (Voluntary and Community Sector Assembly)  – starting January 2026

The future of health and care is local. Dorset’s Integrated Care System is investing in neighbourhood-based models that prioritise prevention, community voice, and joined-up support. This three-part DVCSA webinar series explores how the Voluntary, Community and Social Enterprise (VCSE) sector is central to building healthier places through partnership, insight, and community power.

Whether you’re a charity, community group, parish councillor, or strategic partner, these sessions will help you connect with neighbourhood planning, influence local strategy, and strengthen partnerships that deliver real impact.

•     Webinar 1 (29 Jan): What Is Neighbourhood Health – and Why Does It Matter?
•     Webinar 2 (26 Feb): Neighbourhood Teams in Action – Let’s Talk Local Practice
•     Webinar 3 (26 Mar): Your Place, Your Voice – Shaping Neighbourhood Health

🌟 Read the full article and book your free place here.
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